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http://www.socialgoodaccelerator.eu
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Our raison d'être: to develop a 
supportive social tech community 
and to "Pledge 1%" in Europe

Using Social innovation as a network 
of solutions for the common good 
carried out by civil society

The development of a European digital 
model must include social innovation 
actors
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19+
different stages

A converging point for (all) tech 
actors 

The Web Summit: a place of 
indignation and inspiration 
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Hacking the Web Summit: a "trojan 
horse" for European social innovation

➔

➔

Our message: European innovation is diverse, 
it must be a partnership and oriented 
towards the same goal: social and 
environmental progress.

An association: The Social Good 
Accelerator EU

Our history

Nov. 2017 

Nov. 2018 

March 2018

April  2019 

July 2019 

Nov.  2019 
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➔

➔

➔

➔

➔

➔

➔ Carlos Moedas

Mounir Mahjoubi
Maria Leitao Marques

➔

➔

82% of participants satisfied

Testimony of Social Entrepreneur 

Theo 
Scubla, CEO Wintegreat

Testimony of Partner

2017 & 2018: The Impact

What to Improve in 2019

‣ More events to attract stakeholders
‣ More friendly moments to get to know others better 
‣ More national diversity among participants. Better engage 
participants with a collective training session on pitching 
(and not during the Web Summit) with investors
‣ More space for more exhibitors and more interaction 
between project leaders, more interaction with attendees
‣ More connections with potential investors and partners
‣ Better visibility within the Summit (with guides and in space)

Laurence Lamy, Delegate of the EDF Foundation
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IMPACT  INDICATOR #1

Development of collaborative projects

Innovation and Tech Tools Survey + discussion (via telephone) at t 
+ 6 months 

IMPACT INDICATOR #2

Boosting "responsible" investing behaviour at 
the Web summit

IMPACT INDICATOR  #3
Community Development

Influence of social innovation

PROGRAM

Sunday, November 3, 2019: Arrival 

Monday, November 4 
★
★
★

Tuesday, November 5 (1st day @Web summit)
★
★
★

Wednesday, November 6 (2nd day @Web summit)
★
★

Thursday 7 November (3rd day @Web summit)
★
★
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Demonstrate the diversity of European innovations by highlighting social innovation

Advocate for technological progress oriented towards social and environmental innovation 
in Europe

1

2

6x4m
Partner stand 8



The Study on the collaborations 
between tech & social good actors 
Europe: dissemination of the technical 
questionnaire 

The "For Good" consortium at the 
Web Summit: collective advocacy 
#MakeItForGood

●

●

Press trip

Conferences integrated into Web 
Summit schedule 

●

●

●

●

Media Partners (to be confirmed)

Delegation Ambassadors

Our Media
Director
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●

●

●

●

●

Which project will you support?

Any organization is therefore eligible if it:

Your partner benefits
➔
➔

➔
➔
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https://www.legifrance.gouv.fr/affichTexte.do?cidTexte=JORFTEXT000029313296&categorieLien=id
https://www.legifrance.gouv.fr/affichTexte.do?cidTexte=JORFTEXT000029313296&categorieLien=id
https://bpifrance-creation.fr/entrepreneur/temoignage-invite/quest-ce-que-linnovation-sociale
https://bpifrance-creation.fr/entrepreneur/temoignage-invite/quest-ce-que-linnovation-sociale


For the partner Supported project(s)

Via G2 price 
(sponsorship) - 
Price excluding 

VAT

Price via SOGA (if IG) 
with 60% IS 

deduction (+VAT 23%)

Level 1 - 
Support 1 
project

Level 2 - 
Support 2 
project

Level 3 - 
Support 3 
project

Level 4 - 
Support 4 
project

Level 5 - 
Support 5 
project

minimum budget of 200 k€

Cost HT

Cost of the Web Summit package (stand, 100 partner tickets and stand design)

Margin purchase of 20 additional tickets

Remuneration and operating costs of the team in charge of the organization (½ 
FTE in project launch over 3 months, 1 FTE in project management over 3 
months, 2 project managers on fixed-term contracts over 3 months, one 
videographer over 1 month)

Expenses in Lisbon for the team and volunteers (15 people): transport, 
accommodation

Transport and reception costs in Lisbon for the delegation

Communication costs (graphics, printing, goodies, photography, community 
management)

Press trip (payment of 4 journalists on board)

NB: These rates do not include transportation and accommodation. The team can assist you and 
offer you group rates on the train and lodging
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Co-organizer

12

mailto:lila@socialgoodaccelerator.eu
mailto:maxandre@socialgoodaccelerator.eu
mailto:maxandre@socialgoodaccelerator.eu
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http://www.socialgoodaccelerator.eu
https://makeitforgood.tech

